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Keys to Regional
Excellence



How the Market Appears
vs.

How the Market Operates

 Northern Colorado is seen as it’s own market
 Budweiser Events Center vs. Broomfield Events Center

 Regional decisions
Mini of Loveland



How the Market Appears
vs.

How the Market Operates

“When I ask for information from Northern 
Colorado, what I get back is competition.”

Daniel Kah – National Site Selector



Geography – Path of 
Growth



Future residential lot growth



2009 Best Performing Cities
Milken Institute

20             20     MGRL         Greeley, CO  MSA

22              48     MFOC        Fort Collins-Loveland, CO  MSA



Opportunities with 
Regionalism

Marketing – brand/image

 Job creation – Economic Development organizations

 Chambers of Commerce

 Convention & Visitors Bureau’s 

 Public Funding/Advocacy 

 Education


